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The article provides the results of the analysis of the methodological foundations of marketing, define 

their place and role in the organization of the enterprise. It identifies the category of "marketing" and 
"marketing activities", considers the nature, purpose and functions of sales management of the agricultural 
enterprises.  
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The basic problems of recreation of labour potential of the Vinnytsya area are considered in the article. The 

size of consumption of basic food stuffs is analysed as one of the most substantial levers of forming of production 
potential of region. Equalization of factor dependence of level of consumption of food stuffs is got under act of 
changes of price and wage rate. 
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