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2. 
 286001 35284701 34998700 

3. 
 139,9 145,6 5,7 

4. 
 286334,6 35284879,9 34998545,3 

5. 
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85 

 

-
 

  

-
- -

 

 

-
-  

 



86 

 

-

- 

-
 

             

 
 

 

  
2003-  . 

. 
 

 226 350 124 

 368 602 234 

 268001 7056940 6788939 

 2640 2170998 2168358 

 19665 4885942 4866277 

 14884 27509 12625 
2 2,7 3,5 0,8 

2 5513 7859714 7854201 
 69 79 10 



87 

. 4  
   0 

 1,78 256,53 254,75 

 0,17 78,92 78,75 
 

% 12,34 44,43 32,09 

 

 
 

  
 

284 429 712 

578 544 1 078 

.  
 

 
1. 

 
2. 

 

  



88 

3. 
  

4. 
-

 
 

 
1. 

   248  
2. : , 

2006.   225. 
3. . 

 , 1992.   
4. 

 :   
5. 

http://ukragroportal.com/ 
 

Summary 
UCC 338.439.5: 339.138 

Marketing strategy of development of enterprise// I.Voronets-
ka, T.Chornopischuk 

The theoretical substantiation and elaboration of methodology of the system of 
the strategic marketing on an enterprise, were looked through, and also having 
practical recommendations what is about forming and realization of strategy, which 
is responsible to the state of  external surroundings and inner  possibilities of 
development of enterprise. 


