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AHI/IOMOBHA IEKCUMHA KOMMNETEHTHICTb
CTYAEHTIB EKOHOMIYHUX CNELIA/IbHOCTEN
HEMOBHMUX 3AK/IAAIB BULLLOI OCBITU:

KOTHITUBHUI NIAXIA

Hamanis MukoaaieHa TUMOLL YK




Why do you study English?

* Y cydyacHomy rno6anisoBaHOMY CBIiTi NOTP: /IKYBaHHI
IHO3€MHO0 MOBOK 3HAYHO 3p0OC/a, @ BO/IOAIHHA IHO3EMHOMO
MOBOIO  MpoOdeCinHOro  CNpAMYBAHHA  —  3anopyka
MOBHOLIHHOrO 06MiHY HAYKOBO-TEXHI4YHOK iHPOpMaLLi€tO.

“* HWHI aHraiMcbKa mMoBa — Le He /uwe 3acib MiHapogHOoro
CMi/IKyBaHHA, Cy4YaCHi /HrBICTM HOMIHYIOTb 1T MOBOH
MIXKKY/IbTYPHOIrO CniZIKYBaHHA, MarO4M Ha YBa3i TaKi CyCni/ibHi
ranysi, AK Mo/AiTUKa, MiXHapOAHI BIAHOCUMHU, IHOOPMATUKQ,
Mi*KHauioHasbHa (rn06anbHA) /I0FiCTMKA  Ta  KOMepLiiHa
AIA/IBHICTb.



Cognitive Approach
\

#cognitio — “nisHaHHA"
+cognotatio — “mMucieHHA, MipkyBaHHA"




Cognitive Approach

um Ginblie yCBiAOM/IEHUX PILLIEH! ,
NMPUMMalOTb CTOCOBHO C/10Ba, | YMM BULLUU €
piB€Hb MOro KOrHiTUBHOrO YCBiAOM/IEHHA, TUM
KpaLe e ¢/10B0 3anam’AToBy€eTbcA’’

(CKkoT TopHb6epi)




l. Exercises on making choice.

~—

1.2. “A successful business needs strong competition” (Alfred
Sloan).

1.3. “The purpose of business is to create a customer” (Peter
Drucker).

1.1. “Business is war” (Japanese saying).




I. Exercises on making choice.

2. State the odd word in the ”nes. “

* 2.1. business, firm, company, trade;
# 2.2, production, distribution, business, sale, profit;
* 2.3. productive resources, profit, competition, capital.




I. Exercises on making choice.

all business transactions
that involve two or more
countries;

an institution that awards
qualifications in business
studies;

hours during
business is done.

which

people doing business;

a document that outlines the
strategy of further
development of a business;

a small paper with a person’s
name, business address, and
telephone number

Financija|
Planning

Product
Description

Analysis

Marketing |
Competitor | Plan
Analysis

v
v

production,  buying and
selling of goods and services
for profit;

illegal or dishonest business;
money or property to
produce wealth




ll. Exercises on grouping

column A column B

Model A+N

major factor
total goal
important year
financial prospects

future sales



lll. Exercises on logical thinking

Dictionary definition. ‘ ;
notion «business» in small groups, compose your own one on the
basis of them.

(1) “commercial activities in general”;

(2) “production, distribution and sale of goods and services for

profit”;

3) ‘“the activity of making one's living or making money b
y g g g y by

producing or buying and selling products (such as goods and

services)”.



Language games




Exercises on associative thinking

flental maps.

Complete the radial diagram with language associations referring to
the notion “business”.



[MopiBHA/ILHMU aHaAi3 BO/IOAIHHA
aHI/IOMOBHOIO NMPOdeCinHOIO IEKCUKOIO




BUCHOBRKWN

HaBYaHHA CTYAEHTIB 3aKAagiB BU

KorHiuisa, yBara, mam’ATb, MMC/IEHHA, IHTE/NEKT, IHAMUBIAYA/IbHICTb
CTYA€HTAa - OCHOBa A/A e(dEeKTUBHOro BUBYEHHA iHLIOMOBHOI
JIEKCUKMU.

3acTOCYBaHHA KOTHITMBHOrO MigXoAy CrpUAE MiABUILEHHIO PiBHA
3HaHb CTYAEHTIB, CMOHYKa€E iX A0 aKTUBHOI CaMOCTIMHOI poboTH,
30Kpema, Bigbopy, po3ymiHHA M 06po6bKM iHPopmauii 3agaa i
NOAa/bLLOr0 BUKOPUCTAHHA Y PpaxoBin A4iA/bHOCTI.

KorHiTuBHO cnpAmoBaHi Brnpasu 6inbwl epeKTUBHMMMU Y NOEAHAHHI 3
TaKUMU iHTEPaKTUBHUMM MPaAKTUKAMM, AK irpoBe Ta npobsemHe
HaB4YaHHA.

AMAAKTMYHA  AOUI/BHICTL  aHA/Ni30BaHOro nigxody mno/sArae B
OpraHisauii  aKTMBHOi  MOB/IEHHEBO-MMC/IEHHEBOI  AiA/IBHOCTI
CTYAEHTIB, fAKi OMaHOBYKOTb iHWOMOBHY (aHr/ilicbky) d¢daxoBy
NEKCUKY.




AAKYHO 3A YBATY




