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HaBYaJIbHOI poOOTH
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numas 2022 poky

POBOYA NIPOI'PAMA HABYAJBHOI JUCHUILIITHA

JlisioBa iHO3eMHa MOBa

PiBenb Buoi ocitn Jpyruii (MaricrepcbKuii)

I'any3b 3Hanb 14 EnekTpuyHa iHXeHEpis

CrneniaabHictb 141 EnekTpoeHepreTruka, €JIeKTPOTEXHIKA Ta

eJIeKTPOMEXAHIKA

OcBiTHbO-IpOQeciiina nporpama EnekTpoeHepreTrka, eIeKTPOTEXHIKaA Ta

eJIEKTPOMEXAHIKA

Binaung — 2022



PoGoua mporpama HaBuanmbHOT AUCIUIUIIHU «Jl1IOBa 1HO3EMHA MOBaY.
PiBenp BuIIOI ocBiTM npyruii (MaricTepchkuii), ramy3s 3HaHb 14 Enextpuuna
iHmKeHepis, cnemianpHicTh 141  EnexktpoeHepreTuka, e€JeKTPOTEXHIKA Ta
eIeKTpOMEXaHika,  OCBITHbO-TIpo(eciiina  mporpama  EnextpoenepreTuka,

CJICKTPOTEXHIKA Ta eleKTpoMexanika, 2022 p., 22 c.
Po3poOHuk:

Kpagens P.A., 1. 1. H., AoLIeHT Kadeapu YKPaiHCHKOI Ta IHO3EMHHUX MOB.
Bukiagayi, siki 1poBOASITb NPAKTUYHI 3aHATTSH

Kpasens P.A., 1. 1. H., AOLEHT KadeapH YKPaiHCHKOI Ta IHO3EMHHUX MOB.

PoGouy mnporpamy poO3IJISHYTO 1 3aTBEp/PKEHO Ha 3aciiaHHl kadenpu

YKpaiHCHKO1 Ta IHO3EMHHUX MOB.

[Iporokon Nel4 Big 9 uepBHs 2022 poky

3aBiqyBau kadeapu P.A. Kpaseup

PoGouy mporpamy po3risiHyTO 1 3aTBEpKEHO Ha 3aciJlaHHI HaBYaJIbHO-

METOJAMYHO1 KOMICIi (paKyJIbTeTy MEHEKMEHTY Ta IpaBa.

[Tpotokon NelO Big 21 uepBus 2022 poky

["on0Ba HaBYAJIbHO-METOAMYHOI KOMIcCii (PaKyIbTETY [.B. benkin

PoGouy mporpamy po3risiHyTO 1 3aTBEpPIKEHO Ha 3aciJlaHHI HayKOBO-

METOJMYHO1T KOMICIi YHIBEPCUTETY

[Tporokomn Nel Bix 29 mumas 2022 poky



Onuc HABYAJIBLHOI AUCIHUILTIHA

HajimeHyBaHH$ IOKa3HUKIB

I'any3b 3HaHB,
crneniaJbHiCTh, O0CBITHBLO-
npogeciiina nporpama,

PiBeHb BHILOI OCBITH

XapakTepucTuka

HABYAJIbHOI JUCIUILTIHT

aeHHa popma 3a04HAa
HABYAHHS dopma
HABYAHHA

KinbkicTes kpenutiB — 4

ATtecrtami — 4

3arajibHa KUIBKICTh

roaud — 120

TwxHEBUX TOAUH IS
J€HHO1 ()OPMU HAaBUAHHS:
ayTUTOPHUX — 2
CaMOCTItHOT pob0oTH

CTyneHTa — 6

14 Enextpuuna

1HXKEHepis

141 EnextpoeHepreTuka,
CJICKTPOTEXHIKA Ta

€JIEKTpOMEXaHIKa

OIIIT 141
Enexrpoenepreruka,
CICKTPOTEXHIKA Ta

eJIEKTpOMEXaHiKa

Hpyruii

(MaricTepchbKuii)

O00B’sa3K0Ba

Pik minroroBkm:

1-i1 1-i1

Cemectp

2-i 2

1
=i

Jlekmii

IIpakTHyHi, ceMiHapcbKi

30 rop. 8 rox.

JlaGopaTtopni

CamocriitHa podora

90 rop. 112 rox.

Bun KoHTpoJTIO: 311K

[Iporpama HaB4aIbHOI TUCHIUIUTIHU TIepen0davae nepe3apaxyBaHHs KPEIUTiB

OCBITHIX KOMIIOHEHTIB, OTPUMAHHUX CTYAEHTaMH, SKI HaBYAJIUCh 3a MPOrPaMoI0

aKajgeMiyHo1 MOO1TBHOCTI, HeOpMaTTbHOI Ta 1H(GOPMATHHOI OCBITH 3a HASIBHOCTI

BIJIMOBITHUX MIATBEPKYIOUYHX JOKYMEHTIB.

[lepenbaueno po3poOKy aymioKypcey, AUCTAHLIMHUX online KypciB s

3100yBadiB 3 0OCOOJIMBUMU OCBITHIMU TTpoOIeMamMu (1HKITIO3UBHOT OCBITH).




IIpu3HayeHHS HABYAJIBLHOI IUCIUILIIHA

OcCBITHSI KOMITIOHEHTA JTUCIUILIIHU «J[iJT0Ba 1HO3eMHa MOBa» CIPSIMOBaHA Ha
OTpUMaHHA 3700yBa4aMM OJIHI€T 3 BAXKJIMBUX 1 YHIBEPCATHHUX KOMIIETEHTHOCTEN —
3JaTHOCTI BUKOPUCTOBYBAaTH 3HAHHS 1HO3EMHOI MOBH Yy €JIEKTPOCHEPTETHUYHIM,
CJICKTPOTEXHIYHINA 1 eJeKTpOMEXaHIuHii ramgysi, 1o mnepeadadae 3acTOCYBaHHS
MEBHUX TEOpIM Ta METOIB BHUBYCHHS 1HO3EMHOI MOBH 1 XapaKTEepPU3YETHCS
KOMIUTIEKCHICTIO. DopMyBaHHS 1HIIOMOBHOI KOMYHIKaTHBHOI KOMII€TEHTHOCTI
nepeadayae He JMIIE aJeKBAaTHUM pPIBEHb PO3BUTKY 3arajbHUX KOMIIETEHIIIH,
MOB’A3aHMUX 3 YCIIIIHOK HABYAJIBHOIO MiSUTBHICTIO, ajié ¥ TaKoX BOJOAIHHS
CUCTEMOIO 3HaHb, YMIHb 1 HaBHYOK COLIAJbHO-KYJbTYPHOIO XapakTepy, sKi
BU3HAYAIOTh MOBJICHHEBY IMOBEJIIHKY OCOOMCTOCTI Y KOKHIM KOHKPETHINA CcUTyarlii
npo¢eCifHOrO CIIJIKYBaHHS.

MeTta BUBYEHHS HABYAJBLHOI JHCIUILIIHHA

MeTta BUBYEHHS HAaBYAJIbHOI JUCLUUIUIIHM — JIOCSTHEHHS HAJEKHOTO PIBHA
3HaHb, HABUYOK 1 BMIHb, SKUW 3a0e3reuye HEOOXIAHY IJs CTYACHTIB
KOMYHIKaTUBHY CaMOCTIMHICT, y cdepax mnpodeciiiHoro, akajaeMiuHoro u
CUTYaTUBHO-TIOOYTOBOTO CIIJIKYBaHHA B YCHIN Ta MTUCBMOBIN (popmax.

3aBIaHHS BUBYECHHS JUCIHHUILTIHA

[Ipy BHBYEHHI JUCHMIUNIHK 3700yBa4 Ma€ OIAHYBATH: Meopemuymy
nioeomogKy, SKa TOJNsATae B PO3MIMPEHHI CIOBHUKOBOTO 3amacy CTYJICHTIB,
3aKpIIUICHHI 3HaHb 3 TPaMaTUKH; OBOJIOAIHHI TMPABWJIHHOI BUMOBOIO (PaxoBUX
TEpPMiHIB; HABYaHHI CTYJIEHTIB OylyBaTH PEUEHHS 3 yCiMa ICHYIOUMMHU B 1HO3EMHIN
MOBI FpaMaTUYHUMH CTPYKTYPaMH, PO3YMITH 3MICT 1 OPUTIHANBHICTH TpodeciiiHo-
OpPIEHTOBAHOTO AyTEHTHYHOTO TEKCTY; BUBYCHHI MOBJIEHHEBUX 3pa3KiB, fKI €
XapakTePHUMH JJI1  J1aJOTIYHOTO W MOHOJIOTIYHOTO MOBJICHHS; NPAKMUYHY
nioeomogky, o nependadae GopMyBaHHS BMIHHS CTYJEHTIB OyAyBaTu CaMOCTIHHI
BUCJIOBJIIOBAHHSI 1HO3€MHOIO MOBOIO B TMPAaBUIBHOMY TIpamMaTUYHOMY U
IHTOHAIITHOMY OQOpMJIEeHHI, BecTH Oecigy Ha OyAb-fSKy 3 MNpPOHACHUX TEM,
BUCJIOBJIIOBATH CBOE BPAXKEHHS, AYMKY, POOUTH TMOBIJOMJICHHS, TOTYBaTH

JIOTIOBI/I1, TIpe3eHTAIlli (3T1IHO 3 TEMATUKOIO 3aHSTh).



VY pe3ynbTaTi BUBYEHHSI KypCy 3400yBaul BUIIOi OCBITM MOBUHHI BMITH
CaMOCTIHHO BHSBIATU: TOJEPAHTHICTh, BIJIMOBIAAIBHICTh, BHCOKHHA pPIBEHb
KYJbTYpPH Ha OCHOBI 3JJaTHOCTI PO3YMITH 1HIIHMX, THYYKOCTI MOBHHMX 1 HEMOBHHUX
3ac00iB, HEKaTeropiaJbHUX CyMKE€Hb, YMIHHS TO3UTUBHO B3a€EMOMISITH 3
IpeJCTaBHUKAMU IHIIMX KyJbTYp y KOHTEKCTI A1aJiory KyJIbTyp. 3aBJaHHSAMHU
JTUCLUUIUTIHY, 10 3a0e3MedyloTh JOCSTHEHHS MOCTaBIICHOI METH, € HalOyTTs Ta

PO3BUTOK BiJIMOBITHUX 3HAHD 1 BMiHb.

1. KoMneTeHTHOCTi Ta pe3yJabTaTH HABYAHHS

VY pe3ynbTari BUBYEHHS HABYAJIbHOI JUCHUMIUIIHU 37100yBay BHINOiI OCBITH
MOBUHEH BOJIOJITH 1HTETPAJIbHOIO, 3aTAIbHUMH Ta (PaXOBUMH KOMIIETEHTHOCTSIMU,
IpPOrpaMHUMU pe3yIbTaTaMy HaBYaHHS, 30KpeMa:

inmeepanvha komnemenmuicms (IK):

3/1aTHICTh PO3B’SA3yBaTH CIEIIai30BaHl 3ajla4l Ta BUPINIYBATH MPaKTHUYHI
npobiemMu mig 4Yac npodeciiHOi IIAIBHOCTI y Tramy3l eJleKTPOCHEPreTHKH,
CJIEKTPOTEXHIKA Ta €JIEKTPOMEXaHIKM abo y MpoIeci HaBYaHHs, IO Mepeadaydae
3aCTOCYBaHHS TEOpid Ta METOAIB, MPOBEJACHHS IOCTIKEHb a0o0 31HCHEHHS
IHHOBAIIIM, K1 XapaKTepU3YIOThCS KOMIUIEKCHICTIO Ta HEBHU3HAUYEHICTIO YMOB 1
BUMOT.

3azanvHi komnemenmuocmi (3K):

3K 1. 3gaTHICTh 10 aOCTPAaKTHOTO MHCIICHHS, aHaJI3y Ta CHHTE3Y.

3K 2. 3natHicTh 10 MONIYKY, 0OpoOJIeHHs Ta aHali3y iHGopMallii 3 pi3HUX
TDKEpe.

3K 4. 3gaTHicTh 3aCTOCOBYBATH 3HAHHS Y MPAKTUYHUX CUTYyAI[IsIX.

3K 5. 3naTHiCTh BUKOPUCTOBYBaTH 1HO3EMHY MOBY JUIsl  3/A1HMCHEHHS
HAYKOBO-TEXHIYHOI JISTbHOCTI.

3K 7. 3aaTHicTh BUUTHUCS Ta OBOJIOIBATH CYYaCHUMH 3HAHHSIMH.

Gaxosi komnemenmuocmi (OK):



@K 5. 3marHICTE 341MCHIOBATH aHAII3 TEXHIKO-€KOHOMIYHMX IMOKAa3HUKIB Ta
EKCIIePTU3Y MPOSKTHOKOHCTPYKTOPCHKUX PIIMIEHh B 00JACTI €IEKTPOSCHEPTECTHUKH,
CJIICKTPOTEXHIKH Ta €JICKTPOMEXaHIKH.

@®K 6. 3pmaTHiCTh AEMOHCTPYBAaTH 3HAHHA 1 PO3YMIHHS MaTEeMaTHUYHUX
NPUHIUINB 1 METOMAIB, HEOOXIAHUX IS BUKOPUCTAHHS B EJICKTPOCHEPTETHII,
CJICKTPOTEXHIIIl Ta EJIEKTPOMEXaHIIIl.

®K 14. 3patHiCTh BUKOPHUCTOBYBATH MPOTpaMHE 3a0€3MEYeHHS IS
KOMIT FOTEPHOTO MOJIETIOBAHHS, aBTOMATHU30BaHOI0 IIPOCKTYBaHHSI,
aBTOMAaTH30BAaHOTO  BHUPOOHHUIITBA 1  AaBTOMATU30BaHOI  po3poOku  abo
KOHCTPYIOBAHHS  €JIEMCHTIB  CIICKTPOCHEPTCTUYHUX, EJICKTPOTCXHIYHUX Ta

GHGKTPOMGXElHi‘IHI/IX CHCTCM.

npoepamui pezyromamu Hasuanns ([IPH):

[1PH 9. 3niiicHioBaTH  MOIIYK JDKEpEd  PECYpCHOi  MIATPUMKH  JJIS
JI0AaTKOBOT'O HAaBYAHHSI, HAYKOBOT Ta 1HHOBAIIHO1 JIsJIBHOCTI.

[TPH 10. Ilpe3enTtyBaTt MaTepiaiu AOCIIHKEHb Ha MIKHAPOIHUX HAYKOBUX
KOH(epeHLIIX Ta CeMiHapax, NPHUCBIYEHUX CydacHUM IMpoljemMaM B o00JacTi
CJIEKTPOCHEPTETUKH, CIICKTPOTEXHIKU Ta €IEKTPOMEXaHIKH.

ITPH 12. [InanyBatk Ta BUKOHYBAaTH HAYKOBI JIOCJIDKEHHS Ta iHHOBAIliHHI
MPOEKTU B cepl eIEKTPOCHEPTETUKH, CIEKTPOTEXHIKU Ta €JIEKTPOMEXaHIKHU.

[1PH 13. bpatn ywacTh y CyMICHHUX JOCIIDKEHHAX 1 po3poOkax 3
1HO3EMHUMH HAyKOBISIMA Ta (axiBUSIMHM B Tally3l €JIIEKTPOCHEPIE€THUKH,
€JIEKTPOTEXHIKH Ta €1EKTPOMEXAHIKH.

[1PH 18. BinbHO crinKyBaTHCs YCHO 1 TUCHMOBO J€P>KaBHOIO Ta 1HO3EMHOIO
MOBaMU 3 CYYAaCHMX HAyKOBUX 1 TEXHIYHUX TMpoOJEeM eIeKTPOCHEPIeTHKH,

CJIEKTPOTEXHIKH Ta €JICKTPOMEXaHIKH.



2. IlepenxymoBH 1J151 BUBYEHHS JUCHUILTIHA
IIpepexBi3iTh i MOCTPEKBI3iTH HABYAJBLHOI IPOrpamMM
«/limoBa 1HO3eMHa MOBa» HAJIEKUTh J1O0 OOOB’SI3KOBOI HABYaIbHOI
JUCIUIUTIHU, OCBITHIA KOMIOHEHT LUKy PO eciiftHol MiITOTOBKH.
IIpepekBizuTu (6a30Bi 3HaHHSA HEOOXIJTHI JJIA YCIHIIIHOTO OIaHYBaHHS
KOMIETEHTHOCTSAMH). [Ipu BUBUEHHI 1I€1 IUCHUILUTIHY BUKOPUCTOBYIOTHCS 3HAHHH,
OTpUMaHi 3 TaKUX JAUCHUIUTIH (IPEPEKBI3UTIB): METOAOJOrIS Ta Oprasizaris
HAYKOBHX JOCHIIKEHb 3 OCHOBAMU 1HTEJIEKTYaJIbHOI BIACHOCTI.
IocTpekBizuTu. OCHOBHI TMOJOXKEHHS HABYAJIBHOI MUCIUIUIIHM MAarOTh
3aCTOCOBYBaTUCS INPU  BHUBYEHHI TaKUX  JUCUHUIUIIH  (IIOCTPEKBI3UTIB):

1H(opMaIifiHi TEXHOJIOT1I B CUCTEMaX KEPyBaHHS.

3. IIporpaMa HaBYAJIbHOI AUCHUILIIHA
Atecraunisi 1. The World of Business

Tema 1. The Importance of English in the Business World

Foreign language knowledge as a huge advantage in the multicultural world.
English outside of Great Britain and the USA. Good English skills — a one-way
ticket to business success. Peculiarities of Business English. The skills applicable
to the workplace. The third most spoken language in the world. The language of
the web, with html, CSS, PHP and all other computer languages. The global
language of many businesses. Education First’s study. Tips and tricks to improve
Business English knowledge.

Tema 2. The Global Language of Business

The English language’s growing dominance from “a marker of the elite” to
“a basic skill needed for the entire workforce”. The British Council’s report and
EF’s study. Foreign language knowledge of the citizens in the USA and the EU.
The important for becoming a global leader. Women speak better English than

men. International sectors use English. Business English around the world.



Tema 3. The Notion of Business

The general notion of business. Starting a business. Business structures.
Business sizes. Business operations of a company in industries. Sole
proprietorship. Business insurance policy. Limited liability company. The role of
the Internal Revenue Service. C corporations and S corporations.

Tema 4. The Organisation of Business

Forms of business organisation. Marketing and innovation as main functions
of business. A sole proprietorship — an unincorporated business owned by one
individual. General partnership. Limited partnership. The income double taxation
and personal income tax returns.

Tema 5. Different Types of Business

The obvious ways of business differentiation. Classifying businesses by size.
Two measurements of the size of business. Large enterprises. Medium-sized
enterprises. Small enterprises. Microenterprises.

Tema 6. Launching and Managing a Business

Classifying businesses by industry sector. The primary sector of the
economy. The secondary sector of the economy. The tertiary sector of the
economy. The fourth sector of the economy. Ownership structures and legal forms.
Sole traders. Limited companies. Business partnerships.

Tema 7. People in Business

Main specialist business functions. People working in human resources.
Management consultancy. Marketing as the management process. A sales
department. Public relations. An enterprise’s activity and administration. The
management team and top management positions. Staff people wear “several hats”.
The obligatory professional staff resources.

Tema 8. The World of Careers

Business Etiquette. Practical social skills. Contributing factors for rude
unprofessional behaviours. The skills essential for building positive work
relationships. Conflict resolution. Support and appreciation. Magic words.

Distracting behaviours. Common / shared areas. Personal consideration.



ATrecramis 2. Business Etiquette and Culture

Tema 9. Job Hunting

Solicited and prospecting letters of application. Chronological and skills
based curriculum vitae. Stages of the job hunting process. Value and quality of
the resume. Data bases of available jobs.

Tema 10. Getting a Job

Make a good impression during the interview. Deciding to make a change.
Researching jobs and employers. Searching for jobs. Writing your resume.
Applying for jobs. Waiting for a response.

Tema 11. Writing CV and Letter of Application

Writing a resume and cover letters. Curriculum vitae and letters of
application. Job application forms. Personal information required for an
employment application. Education and experience needed for a job application.
Employment history required.

Tema 12. Job Application Forms and Interviews

The way to the interview. The job application form as a part of the formal
hiring process. The information required for an employment application. Basic
guestions which shape the direction of a resume. A professional boost of a resume.
The structure of a resume. The body of an application letter. Education, skills and
experience in the personal profile.

Tema 13. Conflict Resolution and the Notion of Business Etiquette

Maintaining a professional appearance and presence. Workplace
communication tools. Sources of conflict. Preventing Conflict. Conflict Resolution
Tips. Resolving Conflict. Mutual Conflict Resolution. Dealing Constructively with
Anger.

Tema 14. Basic Rules of Business Etiquette

Business etiquette in career success. Why etiquette matters. Contributing
factors for unprofessional behaviours. Mindfulness is vital to success. Fostering
positive work relationships. Principles of business etiquette. Workplace

relationship skills. Common etiquette challenges in the workplace.



Tema 15. Cultivating Corporate Cultures

The notion of corporate culture. Unconventional corporate culture. History
of corporate culture. Globalization and internationalization in culture development.
Examples of contemporary corporate cultures. Characteristics of successful
corporate cultures. Categorisation of corporate culture. Team-first corporate
culture. Elite corporate culture. Horizontal corporate culture. Conventional

corporate culture. Progressive corporate culture.

4. CTpyKTypa HABYAJIbHOI JUCHMILTIHU

Kinekicts roany
Temu neHHa hopma 3ao4yHa hopma
YCBOTO y TOMY YHUCITi YCBOTO y TOMY YHCII
a| o | mab | iHg | c.p. A | m | mab | ivg | c.p.
1 2 3| 4 5 6 7 8 9| 6 11 | 12 | 13
Arecranig 1. The World of Business
Tema 1. The 8 2 6 9 2 7
Importance of
English in the
Business World
Tema 2. The Global | 8 2 6 7 7
Language of
Business
Tema 3. The Notion | 8 2 6 8 8
of Business
Tema 4. The 8 2 6 9 2 7
Organisation of
Business
Tema 5. Different 8 2 6 8 8
Types of Business
Tema 6. Launching | 8 2 6 8 8
and Managing a
Business
Tema 7. People in 8 2 6 7 7
Business
Tema 8. The World | 8 2 6 7 7
of Careers
Arecranis 2. Business Etiquette and Culture
Tema 9. Job 8 2 6 8 8
Hunting
Tema 10. Gettinga | 8 2 6 7 7
Job
Tema 11. Writing 8 2 6 9 2 7
CV and Letter of
Application




Tema 12. Job 8 2 6 8 8
Application Forms
and Interviews
Tema 13. Conflict 8 2 6 8 8
Resolution and the
Notion of Business
Etiquette
Tema 14. Basic 8 2 6 9 7
Rules of Business
Etiquette
Tema 15. 8 2 6 8 8
Cultivating
Corporate Cultures
YcBporo roiuH: 120 30 90 120 112
5. Temn npakTUYHUX 3aHATH
No KinpkicThb
3/m rOJUH
Hazsa temu
Jlenna | 3aouna
dopma | ¢opma
1. | The Importance of English in the Business World 2 2
2. | The Global Language of Business 2
3. | The Notion of Business 2
4. | The Organisation of Business 2 2
5. | Different Types of Business 2
6. | Launching and Managing a Business 2
7. | People in Business 2
8. | The World of Careers 2
9. | Job Hunting 2
10. | Getting a Job 2
11. | Writing CV and Letter of Application 2 2
12. | Job Application Forms and Interviews 2
13. | Conflict Resolution and the Notion of Business Etiquette 2
14. | Basic Rules of Business Etiquette 2 2
15. | Cultivating Corporate Cultures 2
VYcooro: 30 8




6. CamocTiiina po6oTa

Kinpkicth
Ne TOJIMH
3/m Hasea rewn Jenna | 3aouna
dopma | dopma
1. | Improving Business Language Skills 6 7
2. | International Business 6 7
3. | The Economic Environment 6 8
4. | Forms of Business: Non-Incorporated Organisation 6 7
5. | Forms of Business: Incorporated Organisation 6 8
6. | Setting Your Own Business 6 8
7. | Letter of Enquiry 6 7
8. | Letter of Order 6 7
9. | Letter for Introducing a Product for Sale 6 8
10. | Importance of the First Impression 6 7
11. | Advertisement 6 7
12. | Opening Phrases, Binding Phrases, Closing Phrases 6 8
13. | Types of Employment 6 8
14. | Vital Business Etiquette Rules 6 7
15. | Warning Signs of a Negative Corporate Culture 6 8
VYceboro: 90 112
OcHOBHI BHIU caMOCTIiiiHOI po0oTH 3100yBaya
Ne Bun camocriiinoi pobotu | ['ogunm | Tepminu @dopMa Ta METOJI KOHTPOJTIO
BUKOHAHHA
1. ITigroroBka g0 30 HIOTUKHEBO | YCHE Ta MUCbMOBE ONUTYBAHHS,
MMPAaKTUYHUX 3aHATH TECTOBUU KOHTPOJIb, O6I‘OBOpeHH$I
MpoOJEMHUX TTUTaHb, BUPIIICHHS
KOMYHiKaTI/IBHI/IX 3aBAaHb
2. ITigroToBKa cCaMOCTIMHUX 30 IMIOTH)KHEBO | Y CHE Ta MMChMOBE ONTUTYBaHHS,
IINTaHb 3 TEMAaTUKHU 06I‘0BOp€HHH Hp06J'IeMHI/IX
)II/ICHI/IHJ'IiHI/I IINTaHb
3. | ImguBinyanbHi TBOpUi 20 1 pa3 CrnocTepexeHHs 32 BAKOHAHHSIM,
3aB/IaHHA (BUKOHAHHS 00rOBOPEHHSI, BUCTYII 3
Mpe3eHTallil, Mpe3eHTallii MPEe3eHTAIl€l0, YCHUH 3aXUCT




3a 3a7]aHOI0 TIPOOIEMHOIO
TEMATHKOIO, JOCIIIHUIIBKI
IIPOEKTH)
4, ITinroroska 110 10 2 pa3u YcHe Ta MMCbMOBE ONUTYBaHHS,
KOHTPOJIBHHX 3aXO0JIiB tectyBanHsa y cuctemi COKPAT 1
MOODLE
Pazom 90

CamocriiiHa poOota 3/100yBaua  OpraHi3OBYEThCS  IIISXOM  BHJayl
1HJIMBIAYaJIbHOTO TIEpPEIiKy MUTaHb 1 MPAaKTUYHKUX 3aBJaHb 3 KOXKHOI TEMHU, K1 HE
BUHOCATHCS HA ayJUTOPHE ONpAIIOBAaHHS Ta BHKOHAHHS 1HIWBIITyaJIbHOTO
TBOPUOTO 3aBAaHHS (TYTI-Tpe3eHTaIlli).

Bukonanns 3100yBaueM caMoCTiiiHOI poOoTH mependayae, 3a HEOOX1THOCTI,
OTpUMaHHS KOHCYJbTallll abo JomoMoru BiamnoBigHoro ¢axisusg. HapuanpHuit
Marepial HaBYaJbHOI JUCIUIUIIHU, MependadyeHuid poOoYor  MpOrpamoro
HABYaJIbHOI AMCIMUIUIIHK I 3aCBOEHHS 3/100yBadyeM Yy MpOLECI CaMOCTIHHOT
poOOTH, BUHOCUTHCS HA TIOTOYHMM 1 M1JICYMKOBHM KOHTPOJIb MOPSJ 3 HABYAIbHUM
MaTtepiaioM, SKUW ONpalbOBYBaBCA MiJ 4Yac ayJIUTOpPHUX 3aHATh. OpraHizaiis
caMOCTiitHOi poOoTHM 3100yBadiB miependayae: IUTAHYBaHHS o00cCAry, 3MICTY,
3aBJaHb, (JOPM 1 METOJIIB KOHTPOJIO CaMOCTIHHOI poOOTH, po3poOKy HaBUaJIbHO-
METOJUYHOTO 3a0e3MeUYeHHs;, BUKOHAHHS 3700yBaueM 3arjlaHOBAaHOI CaMOCTIMHOI
pOOOTH; KOHTPOJIb Ta OIIHIOBAHHS PE3y/bTaTIB, IX CHCTEMAaTH3AIlil0, OLIHIOBAHHS
e(eKTUBHOCTI BUKOHAHHS 3100yBaYeM CaMOCTIHHOT POOOTH.

[nauBigyanpH1 3aBAaHHS 3700yBay BUKOHYE CAMOCTIMHO MiJ KEPIBHULITBOM
BHKJIaJa4a 3TiHO 3 1HAWBIAyaJbHUM HAaBYAJIbHUM IIJIaHOM.

VY Bumajgky peanizanii 1HIWBIAYaJbHOI OCBITHBOI TpaeKTOpii 3700yBaua
3aHATTS MOKYTb IPOBOJUTHUCH 32 1HIMBITyaJbHUM TpadikoM.

[Tix vac poboTH HaA 1HAUBITYATBHUMH 3aBAaHHSIMU, PO3B’A3yBaHHSIM 33724
HE JIOMYCTUMO MOPYUIEHHS akaJeMiuHol 1o0poyecHocTi. [Ipe3enrarii Ta BUcTynu

MaroTh OyTH aBTOPCHKUMU Ta OPUTTHATHHUMHU.



Temu iHaMBiNYyaJIbHUX TBOPYHUX 3aBIaHb
. English in Business Warm-up.
. Conference Conversations.
. Customer Service Situations.
. Creating Company Culture.
. Building Business Ethics.
. How to formulate a strategy.
. The job for life.

. The benefits to a company of doing business online.
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. Internet security and the use of credit card for purchasing goods online.

=
o

. Online shopping.

|
l_\

. Advantages and disadvantages of a family business.

[N
N

. How to win the respect of subordinates.

=
w

. Secrets of successful leadership.

H
N

. Reasons to buy brands.

=
ol

. The qualities of an ideal boss.

=
»

. The qualities of an ideal colleague.

|
\l

. A difference between a leader and a manager.

=
(00

. Cultural awareness important for business people.

R
(o]

. Globalisation and competition increase among companies.

N
o

. «Coaching» and «mentoring.

N
[E=Y

. The most important innovations in our daily life.

N
N

. Reasons why people borrow money from a bank.

Temu 3aB1aHb 1151 TPYNOBOIO MPOEKTYBAHHA
(BUKOHAHHS Mpe3eHTallii)
1. Which type of company treats their staff better: comparing small family
companies or big international companies.
2. In what ways a company can make an unpopular job more attractive in

order to retain employees.



3. How you would feel if your company asked you to move to a different
country to help your career.

4. 1t would be a good idea if all barriers to trade were removed from the
world and people could freely export and import without customs duties.

5. «Protectionismy» — the practice of putting up trade barriers.

6. Reduction or prevention of importing goods from poorer countries and
protection of higher cost industries in more developed nations.

7. A difference between buying shares in the stock exchange and gambling.

8. Small and big companies’ adaptation to changes in the market place.

9. A certain level of stress can be positive.

10. Cases where stress can be useful or even necessary.

11. Your first day in the company.

12. What | like most about this job.

13. Your greatest strength and weakness.

14. How the quality of life has changed in your country over the last five
years.

15. My ideal working place.

16. Kind of advertisements you like.

17. The level of my competitiveness.

18. My response to changes at work.

19. Do you think there is an acceptable work-life balance in your country or
IS there a corporate «work-all-hours» culture?

20. Problems related to writing e-mails to each other.

21. Business sectors which are doing well/badly at the moment.

22. Work sectors which are currently experiencing a high turnover of staff.

7. MeToau HABYAHHSA
TBopui, IpOOIEMHO-TIONTYKOBI, IHTEPAKTHBH1, 0COOUCTICHO 30P1€EHTOBAHI:
- TIPOEKTHI,

- 1H(popmariiHo-KoMyHikaiiHi Texnonorii (IT- meronn);



BUTIEPEKYBaJIbHA CAMOCTIHA pPo0OTa;

MOO1JIbHE HABYAHHS

KOHTCKCTHC HAaBYAHH!,

poboTa B Majux rpymnax;

1HTErpoBaHe HAaBYAHHS.

CI10BECHI METOJIH:

PO3IOBIIb;

oecima;

pOJIbOBA I'PA;

nebartu.

Haouni meTonu:
- AeMoHcTpalis (BigeoMarepiai, MOIEIIOBAHHSA);
- UTIOCTpAIlisl.

[TpakTuyHi MeTOAM:

YCHI Ta MUCHMOBI BIpaBU (KOHCIIEKTH, aHOTAIIIi);

HaB4YaJIbHa IIparl,

poboTa 3 miaAPyYHUKOM, TTOCIOHUKOM,

OTpaIlfOBaHHs JOJAATKOBUX JiKepen iHhopmarlii.

BukopucranHs OH-JIallH TECTYBaHHS.

8. ®opMH MOTOYHOTO TA MiJICYMKOBOI0 KOHTPOJIIO
- KOJIOKBIyM;
- TeCTyBaHHS,
- TIpe3eHTaIlli;
- JOCIITHUIbK] IIPOEKTH;
- CaMOKOHTPOJIb,
- B3a€EMOIICPEBIPKa,;
- 1HAUBITyalIbHE, (PPOHTATBHE OMUTYBAHHS;
- caMoOIIpe3eHTallli;

- TIEpeBipKa ayIUTOPHUX Ta JOMAIIIHIX 3aB/IaHb,



TEPMIHOJIOTIYHUN TUKTAHT;
pEUTHHTOBA OIliHKA 3HAHb;
1HIUBITyaIbHA BiATIOBIb,

3aJIiK.

9. Kpurepii ouiHiOBaHHs pe3yJIbTATiB HABYAHHS

Bua HaB4YajabHOI JiJILHOCTI Baan
Arecranis 1
1. YyacTh y poOOTi Ha TPAKTUYHUX 3aHATTAX 10
BukonanHs camocTiitHOT poboTH 10
3. PyOixxHMIT KOHTPOITB 10
Ycboro 3a arecramiro 1 30
Artecranis 2
4, VYyactb y poOOTi Ha MPAKTUYHHUX 3aHATTIX 10
Bukonanus camocTiitHOT poboTH 10
PyOi>xHuit KOHTPOIIB 10
Ycboro 3a arecramiro 2 30
[HauBiAyaNbHI Ta TPYMOBI TBOPUI 3aBJaHHS (BUKOHAHHS MPE3eHTallii, 10
JOCTIAHUIIBKOTO MPOEKTY, BUCTYI HA HAYKOBO-TIPAKTUYHIH
KoH(pepeHTiT)
ITincymkoBe TecTyBaHHsA (€K3aMeH) 30
Pazom 100
IlIkaJia OiHKY 3HAHb CTYJACHTA
Omuinka 3a
MIKATOIO Ouinka 3a 100- OanpHOO
ECTS Buznauenus LKAJIO0
BigminHo — BigMiHHE BHMKOHAHHS, JHUIIE 3
A o 90 - 100
HE3HAYHOIO KUTBKICTIO TIOMUJIOK
Jy:xe no0pe — BUIlE CEPEIHBOTO PIBHA 3
B . 82 -89
KiJIbKOMa TTOMUJTKaMU
Jobpe — y minoMy mpaBwibHa poboTa 3
C N 75-81
MEBHOIO KIJTBKICTIO HE3HAYHUX TTOMUJIOK




3a10BiJILHO — HEIMOraHo, ajie 31 3HAYHOIO

D o . 66 — 74
KIJIBKICTIO HEOJIKIB

I[OCTaTHLO — BHUKOHAaHHsA 3aJ0BOJIBHSE

E . . 60 — 65
MiHIMaIbHI KpUTEPIi

He3anoBiibHO — MOTpIOHO mMOMpaItOBaTH
FX Tepe.t TUM, K IepecKIaiaTh 35-59
He3anoBiibHO — HeoOxigHa  cepiio3Ha
HoJayibIia pobora, 000B’ I3KOBUI
F 0-34

MOBTOPHUM KypC

[Iporpama HaBYaibHOI NUCUUILIIHM Tependayae BpaxyBaHHS pe3yibTaTiB
HehopManbHOI Ta 1H(QOpPMAIBHOI OCBITHM TMPU HASIBHOCTI MiATBEPHKYIOUUX

I[OKYMCHTiB SAK OerMi KpCaANTHU BUBYCHHA HABYAJIbHUX I[I/ICI_[I/IHJIiH.

KpuTepii noT04HOro OiHIOBAHHS 3HAHb 3100yBaviB BHIIOI OCBITH

YcHnii BUCTYN, THCBMOBI
BiAMOBITi, BUKOHAHHS i
3axucT TBOp4oi podorwn, Kpwurepii oniHoBanHsA

npe3eHTaii, TectryBaHHs %

Bi/l MAKCHMAJILHOTO OaJ1y

B noBHOMY 00cC$131 BOJIO/IiI€ HABUAIBHUM MaTepiajioM, BUIBHO
CaMOCTIMHO Ta apryMEeHTOBaHO HOro BUKJIAIa€ MijJ yac yCHUX
BUCTYIIIB Ta MUCbMOBHUX BIJIOBIJIEH, ITHOOKO Ta BCEOIUHO
Bigminno — 90-100% PO3KpPHUBAE 3MICT TEOPETUYHUX MMUTAHb Ta MPAKTHUYHUX
3aBJlaHb, BUKOPUCTOBYIOUH MPHU IbOMY 000B’I3KOBY Ta
JIOJIATKOBY JIITEPATypy.

[TpaBrJIbHO BUPILIUB yC1 TECTOB1 3aBJaHHSI.

JlocTaTHRO MOBHO BOJIOJIIE€ HABYAJIBLHUM MaTepiaiom,
OOrpyHTOBaHO HOT0 BUKJIAJIAE MM1J1 YaC YCHUX BUCTYIIIB Ta
MUCbMOBUX BIJTOBIJIEH, B OCHOBHOMY PO3KPHBA€E 3MICT
TEOPETUYHMX MUTAHb TA MPAKTUYHUX 3aBJaHb,

Hob6pe — 75-89% BUKOPHCTOBYIOUH TPHU IIbOMY 000B’SI3KOBY JIiTEpaTypy. Ale
[IpY BUKJIaJIaHHI JESKUX MUTaHb HE BUCTAYa€ JOCTAaTHbOT
MUOWHY Ta apryMeHTallii, JOMyCKalThCs IPU LIbOMY OKpeMi
HECYTTEBI HETOYHOCTI Ta HE3HA4H1 MoMIIIKU. [IpaBuiibHO
BHUPIMIUB OLIBIIICTh TECTOBUX 3aBaHb.

3aranoM BOJIOJIi€ HABYAJIbHUM MaTepiajoM BHKJIAJa€ HOro
3an0BiIbHO — 66-74% OCHOBHMIA 3MICT ITiJl 4aC YCHUX BUCTYIIIB Ta TMCbMOBHX
BIJIMIOBi/ICH, ae 6e3 TTMOOKOro BCeOIYHOTO aHaizy,




OOIpyHTYBaHHS Ta aprymeHTaii, 63 BUKOPUCTAHHS
HEOOXITHOI JIITepaTypH JOMYCKAIOUHU MPHU IIbOMY OKpeMi
CYTTEB1 HETOYHOCTI Ta TOMMIKH. [IpaBuiIbHO BUPIIKB
MOJIOBUHY TECTOBHUX 3aBJaHb.

He B moBHOMY 00cCs131 BOJIO/Ii€ HABYAIIBHUM MaTepiaJioM.
dparmeHTapHO, MOBEpXoBoO (06€3 aprymeHTaIlii ta
0oOTpyHTYBaHHS) BUKJIAJIa€ HOTO il 4aCc yCHUX BHUCTYIIIB Ta
Hocratabo — 60-65% NUCHMOBHUX BIJIOBIJICH, HETOCTATHHO PO3KPUBAE 3MICT
TEOPETUYHHX MMUTAHb TA MPAKTUYHUX 3aBJIaHb, JOIMYCKAIOUH
U I[bOMY CYTT€BI HETOUHOCTI,

NPaBUIHHO BUPIIIMB MEHILICTh TECTOBUX 3aB/IaHb.

YacTKOBO BOJIOJIi€ HABYAJILHUM MaTepiajoM He B 3MO31
BHKJIACTH 3MICT O1JIBIIOCTI

HezanosinpHO — 35-59% MUTaHb TEMH 1] 4aC YCHUX BHUCTYIIB Ta MHUCbMOBUX
BIJITIOBIJICH, JOMYCKAIOYH MPH [IbOMY CYTTEBI TTIOMUJIKH.
[TpaBUIBHO BUPILIMB OKPEMi TECTOBI 3aB/IaHHS.

He Bosozie HaBUaIbHUM MaTepiajoM Ta HE B 3MO31 HOTO

[ToBTOpHE CKIIATAHHS — BUKJIACTH, HE PO3YMi€ 3MICTY TEOPETUYHUX MTUTAHD Ta
1-34% NPaKTUYHUX 3aBJaHb. He BUPIIIMB KOTHOTO TECTOBOTO
3aBIaHHS.
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