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POBOYA NIPOI'PAMA HABYAJIBHOI JUCHUILIIHA

HinoBa iHo3eMHa MOBa

PiBenn Buioi ocsitu Jpyruii (Maricrepchkuii)

Iany3b 3Hanb 20 ArpapHi HAYKU Ta TPOJAOBOILCTBO

CrneniaabHicth 201 Arponomis

OcBiTHbO-TIPOeciiina mporpama ArpoHoMmis

Biguwuig — 2022



PoGoua mnporpama HaBYadbHOI AUCHUIUTIHK «/[iToBa 1HO3eMHA MOBay.
PiBeHb BHIIIOT OCBITH JpYrHid (MaricTepChKHii), Tany3b 3HaHb 20 ArpapHi HAyKH Ta
POJIOBOJILCTBO, crienialbHICTh 201 ArpoHomis, OCBITHBO-TIpodeciiiHa mporpama

Arponowmis, 2022 p., 21 c.

Po3pooHuk:

Kpageup P.A., 1. 1. H., fo11IeHT Kadeapu yKpaiHChKOI Ta IHO3€MHHX MOB.
Buxkiagauyi, iKi npoBOASITL NPAKTUYHI 3aHATTS

Kpageup P.A., 1. 1. H., JoLIeHT Kadeapu YKpaiHChKOI Ta IHO3€MHHUX MOB;

Bonommna O.B., k. pinon. H., 7o1eHT Kadeapu yKpaiHCbKOI Ta 1HO3EMHHUX
MOB;

Kosanbsosa K.B., k. 1. H., JOLIEHT KaeApH YKPAiHCHKOI Ta IHO3EMHHUX MOB;

Manuk B.M., Bukianay kadenpu yKpaiHChbKOiI Ta 1HO3EMHHUX MOB.

Pobouy mporpamy po3riasiHyTO 1 3aTBEp/PKEHO Ha 3acigaHHi Kadeapu

YKpaTHCHKOI Ta 1HO3EMHUX MOB.
[Iporokon Nel4 Big 9 uepBHs 2022 poky

3aBigyBau kadeapu P.A. Kpageup

PoGouy mnporpamy poO3TJSIHYTO 1 3aTBEpAKEHO Ha 3aciJjaHHI HaBYaJIbHO-

METOIMYHOI KOMICIi (haKyIbTeTy MEHEIPKMEHTY Ta TpaBa.
[Tporokon Nel0 Big 21 uepBus 2022 poky
['onoBa HaBYAILHO-METOIMYHOT KOMICIT (paKynbTeTy [.B. Benkin

Pobouy mnporpamy poO3INISIHYTO 1 3aTBEPJKEHO Ha 3aciJaHHl HayKOBO-

METOANYHOI KOMICIi YHIBEPCUTETY

[Tporokon Nel Big 29 nunus 2022 poky



Onuc HABYAJBHOI IMCHHUILTIHA

XapakrepucTuka
I'any3s 3HaHB, . .
HABYAJBHOI JUCHHUILTIHU
cneniajgbHICTh, OCBITHBO-

HaiimenyBaHHA NOKa3HUKIB AeHHA popMa 3a04HA
npodeciiina nporpama,
. . . HaBYAHHSA (¢popma
pPiBeHb BHIIIOI OCBIiTH
HABYAHHA

. . . O0o0B’s13K0Ba
Kinbkicts kpeautiB — 3

Pix minroroBkm:

: ' 1-i 1-i
Artecrartiit — 2 20 ArpapHi HayKu Ta
Cemectp
IIPOJIOBOJIBLCTBO
3arajibHa KiJIbKICTh 1-i 1-i1
roaux — 90 Jlexkuil

201 ArpoHomis

OIIIT 201 Arponomiss | IIpakTnyHi, ceminapcebKi
TwxHEBUX TONMH 1JIs

30 rox. 8 rox.
NE€HHO1 JOPMU HABUAHHS:

Hpyruit JlabopaTopHi
ayTUTOPHUX — 2

e (MaricrepchKHif) - -
caMocCTiitHO1 poOoTH

Camocriiina podora
CTylleHTa — 6

60 rox. 82 ron.

Bun koHTpoOmt0: icUT

[Iporpama HaBYaJIbHOI IUCUHUILUIIHU Nepeadaydae nepe3apaxyBaHHs KPEIuTiB
OCBITHIX KOMIIOHEHTIB, OTPUMaHUX 3700yBayamu, SKi HaBYAIHCh 3a MPOTrPamor0
aKkameMiyHOT MOOUTHHOCTI, HeOPMAITbHOI Ta 1H(HOPMAIBHOI OCBITH 3a HASIBHOCTI
BIJIMMOBITHUX MiATBEPKYIOUUX JIOKYMEHTIB.

[lepenbaueno po3poOKy ayaioOKypcy, AMCTAaHIIMHMX online KypciB mis

3100yBaviB 3 OCOOJIUBUMH OCBITHIMU ITpoOiieMamMu (1HKJIFO3UBHOI OCBITH).




IIpu3HayeHHS HABYAJIBbHOI M CHUILIIHA

OCBITHSI KOMITOHEHTA TUCHUILTIHU «J[1710Ba 1HO3EMHA MOBa) CIIPsIMOBaHa Ha
OTpUMAaHHA 3100yBa4aMH OJHIET 3 BAXKJIMBHX 1 YHIBEPCATbHUX KOMIIETEHTHOCTEN —
3/1aTHOCTI BUKOPUCTOBYBATH 3HAHHS 1HO3EMHOI MOBHU y Tajty31 arpoHOMii CTOCOBHO
aHami3zy mporeciB (popMyBaHHS BpPOXKAIO CUIBCHKOTOCIOMAPCHKUX  KYIBTYD,
BIIPOBA/DKCHHS HAYKOBHX JIOCHIDKEHb Yy BHPOOHHUIITBO, HAYKOBO-IOCTITHIN
JUSTBHOCT1, PO3POOKH MPOTrpaM HAYKOBUX JOCTIIHKEHB, 300py, 00poOKHU, aHATI3Y,
cHUCTeMaTH3allli ¥ y3arajJbHEHHs HayKOBO-TEXHIUHOI 1H(OpMaIlli BITYM3HIHOTO Ta
3apyOKHOTO JOCBIAY; peaizallii Ta aHajaidy pe3yiabTaTiB JIOCTIIKEHb.
dopMyBaHHS 1HIIOMOBHOI KOMYHIKaTUBHOI KOMIIETEHTHOCTI epeadayvae He JIIle
aJIeKBaTHUI PIBEHb PO3BUTKY 3arajilbHUX KOMIETEHI[IM, MOB’A3aHUX 3 YCHIIIHOIO
HAaBYAJIBHOIO [ISJBHICTIO, al€é H TaKoXX BOJIOAIHHS CHUCTEMOIO 3HaHb, YMIHb 1
HaBUYOK COINAbHO-KYJIBTYPHOTO XapakTepy, $Ki BH3HAYaIOTh MOBJICHHEBY
MOBEIHKY OCOOMCTOCTI Yy KOXHIM KOHKpETHIM cHTyalii mnpodeciitHoro
CHUIKYBaHHS.

MeTa BUBYEHHS HABYAJILHOI U CIUILIIHHA

Meta BUBYEHHS HaBUYaJbHOI JAUCIMIUIIHU — JOCATHEHHS HAJEKHOTO PIBHS
3HaHb, HABWYOK 1 BMIHb, SKHH 3a0e3nedye HEOOXITHY [Jisg CTYJACHTIB
KOMYHIKaTUBHY CaMOCTIMHICTH y cdepax mnpodeciifiHoro, axaaeMiyHOro u
CUTYaTUBHO-IIOOYTOBOTO CIUIKYBAaHHS B YCHIM Ta MUChbMOBIN (hopmax.

3aBIaHHS BUBYEHHS AUCHUILTIHA

[Ipy BHUBYEHHI JUCHUIUIIHK 3700yBau Ma€ OMNAHYBATH: HMEOPEemuiHy
ni02omoeKy, SKka TOJSATa€ B PO3MIMPEHHI CIOBHUKOBOI'O 3alacy CTYIEHTIB,
3aKpIIUICHH] 3HAHb 3 TPaMaTWKH; OBOJOMIHHI TPAaBWJIHHOK BHUMOBOIO (PaxOBHX
TEPMiHIB; HABUYaHHI CTY/I€HTIB Oy/lyBaTu peueHHs 3 yciMa ICHYIOUMMHU B 1HO3EMHIN
MOB1 TPaMaTUYHUMHU CTPYKTYPaMH, PO3YMITH 3MICT 1 OPUTIHAIBHICTD PO eciiiHO-
OpPIEHTOBAHOTO AYTEHTHUYHOI'O TEKCTY; BUBYEHHI MOBJIEHHEBUX 3pa3KiB, SIKI €
XapaKTEPHUMH Il JIAJIOTIYHOTO ¥ MOHOJIOTIYHOTO MOBJICHHS, NPAKMUYHY
niocomosky, mo nependadae GopMyBaHHS BMIHHS CTYJEHTIB OyyBaTh caMOCTIHHI

BUCJIOBJIIOBaHHA 1HO3€MHOIO MOBOI B TPaBWIBHOMY TpamMaTHYHOMY W



IHTOHAIlIITHOMY OQOpMJIEHH], BecTH Oecigy Ha OyAb-fSKy 3 NpPOHIEHUX TEM,
BHCJIOBJIFOBATH CBO€ BpPaXEHHS, JYMKy, pPOOWTH TIOBIJOMJICHHS, TOTYBaTH
JOTIOB1I1, TPE3€HTAIlil (3T1JHO 3 TEMATUKOIO 3aHATH).

VY pe3ynbTaTi BUBYEHHA Kypcy 3400yBaul BHINOi OCBITM IMOBUHHI BMITH
CaMOCTIHO BWSIBIISITH: TOJEPAHTHICTh, BIAMOBINANBHICTh, BHCOKHA PIBEHb
KYJIbTYpU Ha OCHOBI 3JJaTHOCTI PO3YMITH 1HIITUX, THYYKOCTI MOBHHUX 1 HEMOBHHX
3ac00iB, HEKATeropialbHUX CY/KEHb, YMIHHS TO3UTHBHO B3aEMOJIATH 3
NpeICTaBHUKAMU THIIMX KYJIbTYpP Y KOHTEKCTI JIaliory KyJibTyp. 3aBIaHHAMHU
JUCIUIUTIHY, 1110 3a0€3MeuyloTh JIOCSTHEHHS IMOCTaBJICHOI METH, € HaOyTTs Ta
PO3BUTOK BIJIMOBIIHUX 3HAHb 1 BMiHb.

1. KomneTeHTHOCTI Ta pe3yJabTATH HABYAHHSA

VY pe3ynbTari BUBUEHHS HABYAIBHOI JAUCHHUIUIIHK 3/100yBay BHUILOI OCBITH
MOBUHEH BOJIOJIITH IHTErPaIbHOIO, 3aTAIbHUMH Ta (PaXOBUMH KOMITETEHTHOCTSIMH,
IPOrPaMHUMH Pe3yIbTaTaM{ HaBYAHHS, 30KpeMa:

inmezpanvra komnemenmuicms (IK):

3MaTHICTh BUPINIYBATH CKJIAJHI 3aBJIaHHA 1 MPOOJIEMHU Yy Taly3l arpoOHOMIi,
mo Tmepeadavyae TMPOBEACHHS JOCHIIHKEeHb abo 3aIMCHEHHS IHHOBAIlld Ta
XapaKTepU3y€eThCsI HEBU3HAYEHICTIO YMOB 1 BUMOT.

3azanvri komnemenumuocmi (3K):

3K 4. 3gaTHICTh IpalfoBaTl B MI>KHAPOJITHOMY KOHTEKCTI.

gaxoei komnemenumuocmi (OK):

@K 3. 3maTHICTh CTBOPIOBATH HOBI TEXHOJOTII Ta 3aCTOCOBYBaTH CydYacHi
TEXHOJIOT1i arpOHOMIi, BpaXOBYIOUH iX OCOOJIMBOCTI Ta KOPUCTYIOUUCH MEPEIOBUM
JOCBIZIOM  iX BOPOBAKCHHS, PO3POOJSITH HAYKOBI OCHOBH  TEXHOJOTIN
BUPOIIYBAHHS CUTHCHKOTOCTIOIAPCHKUX KYIBTYP.

npocpamui pezyromamu Hasuanus (IIPH):

[TPH-4. 3pilicHioBaTH TOIIYK HE0OXinHOI 1H(opMaIlii Ta OIiHIOBATH i1 B
HAyKOBO-TEXHIYHIM JIiTepaTypi, aHaIi3yBaTH, OOpPOOJATH Ta OIIHIOBAaTH IO

1H(popMarrito.



[IPH-9. BinbHO choiiKyBaTUCS [EpKaBHOI Ta 1HO3EMHOIO MOBaMH IS
00TrOBOpEHHS Pe3ybTaTiB MPodeciiiHOl AISUTBHOCTI, TOCTIIKEHb Ta 1HHOBAIITHUX

IPOEKTIB y c(pepi arpapHUX HAyK Ta MPOJOBOJILCTBA.

2. IlepenymoBM 1Jis1 BUBYEHHSI AU CIUATLIiHU
IIpepekBi3iTH i MOCTPEKBI3ITH HABYAJBLHOI NPOrPaMu

«/limoBa 1HO3eMHa MOBa» HAJIEKHUTb 1O OOOB’S3KOBOI HaBYAJIBHOI
JTUCHUTUTIHY, OCBITHIA KOMIIOHEHT IUKITY TTPOdeCiiHOT MiATOTOBKH.

IlpepexBizuTu (0a30B1 3HAHHS HEOOXIAHI JJIsS YCIIIIHOTO ONAHYBaHHS
KOMITETEHTHOCTSIMU). [Ipu BUBUEHHI 1i€1 TUCIUIUTIHA BUKOPUCTOBYIOTHCS 3HAHHS,
OTpUMAaHI 3 TaKUX AUCHUIUIIH (MPEPEeKBI3UTIB): MIANPUEMHHULITBO B arpapHUxX
dbopmyBaHHSIX (arpo0i3Hec).

IHocTpekBizuTi. OCHOBHI TMOJIOKEHHSI HABUYAJbHOI JUCHMIUIIHU MalOTh
3aCTOCOBYBATHUCS TIPW BUBYCHHI TAKUX JUCIHIUIIH (TTOCTPEKBI3HUTIB): METOMOIOTIS
Ta OpraHizailis HayKOBUX JOCIIHPKCHh B arpOHOMII 3 OCHOBaMH IHTENEKTYaTbHOT
BJIACHOCT!.

3. IIporpama HaBYAJIBLHOI JUCUUILIIHA
ATrecramnis 1. The World of Business

Tema 1. The Importance of English in the Business World

Foreign language knowledge as a huge advantage in the multicultural world.
English outside of Great Britain and the USA. Good English skills — a one-way
ticket to business success. Peculiarities of Business English. The skills applicable
to the workplace. The third most spoken language in the world. The language of
the web, with html, CSS, PHP and all other computer languages. The global
language of many businesses. Education First’s study. Tips and tricks to improve
Business English knowledge.

Tema 2. The Global Language of Business

The English language’s growing dominance from “a marker of the elite” to
“a basic skill needed for the entire workforce”. The British Council’s report and

EF’s study. Foreign language knowledge of the citizens in the USA and the EU.



The important for becoming a global leader. Women speak better English than
men. International sectors use English. Business English around the world.

Tema 3. The Notion of Business

The general notion of business. Starting a business. Business structures.
Business sizes. Business operations of a company in industries. Sole
proprietorship. Business insurance policy. Limited liability company. The role of
the Internal Revenue Service. C corporations and S corporations.

Tema 4. The Organisation of Business

Forms of business organisation. Marketing and innovation as main functions
of business. A sole proprietorship — an unincorporated business owned by one
individual. General partnership. Limited partnership. The income double taxation
and personal income tax returns.

Tema 5. Different Types of Business

The obvious ways of business differentiation. Classifying businesses by size.
Two measurements of the size of business. Large enterprises. Medium-sized
enterprises. Small enterprises. Microenterprises.

Tema 6. Launching and Managing a Business

Classifying businesses by industry sector. The primary sector of the
economy. The secondary sector of the economy. The tertiary sector of the
economy. The fourth sector of the economy. Ownership structures and legal forms.
Sole traders. Limited companies. Business partnerships.

Tema 7. People in Business

Main specialist business functions. People working in human resources.
Management consultancy. Marketing as the management process. A sales
department. Public relations. An enterprise’s activity and administration. The
management team and top management positions. Staff people wear “several hats”.
The obligatory professional staff resources.

Tema 8. The World of Careers

Business Etiquette. Practical social skills. Contributing factors for rude

unprofessional behaviours. The skills essential for building positive work



relationships. Conflict resolution. Support and appreciation. Magic words.

Distracting behaviours. Common / shared areas. Personal consideration.

ATtecramin 2. Business Etiquette and Culture

Tema 9. Job Hunting

Solicited and prospecting letters of application. Chronological and skills
based curriculum vitae. Stages of the job hunting process. Value and quality of
the resume. Data bases of available jobs.

Tema 10. Getting a Job

Make a good impression during the interview. Deciding to make a change.
Researching jobs and employers. Searching for jobs. Writing your resume.
Applying for jobs. Waiting for a response.

Tema 11. Writing CV and Letter of Application

Writing a resume and cover letters. Curriculum vitae and letters of
application. Job application forms. Personal information required for an
employment application. Education and experience needed for a job application.
Employment history required.

Tema 12. Job Application Forms and Interviews

The way to the interview. The job application form as a part of the formal
hiring process. The information required for an employment application. Basic
questions which shape the direction of a resume. A professional boost of a resume.
The structure of a resume. The body of an application letter. Education, skills and
experience in the personal profile.

Tema 13. Conflict Resolution and the Notion of Business Etiquette

Maintaining a professional appearance and presence. Workplace
communication tools. Sources of conflict. Preventing Conflict. Conflict Resolution
Tips. Resolving Conflict. Mutual Conflict Resolution. Dealing Constructively with

Anger.



Tema 14. Basic Rules of Business Etiquette

Business etiquette in career success. Why etiquette matters. Contributing
factors for unprofessional behaviours. Mindfulness is vital to success. Fostering
positive work relationships. Principles of business etiquette. Workplace
relationship skills. Common etiquette challenges in the workplace.

Tema 15. Cultivating Corporate Cultures

The notion of corporate culture. Unconventional corporate culture. History
of corporate culture. Globalization and internationalization in culture development.
Examples of contemporary corporate cultures. Characteristics of successful
corporate cultures. Categorisation of corporate culture. Team-first corporate
culture. Elite corporate culture. Horizontal corporate culture. Conventional
corporate culture. Progressive corporate culture.

4. CTpyKTYypa HABYAJIbHOI IMCUHUILTiIHI

KinekicTs rogua
Temn neHHa hopma 3ao4yHa hopma
YCBOT'O y TOMY YHCITI YCBOTO y TOMY YHCIT
n| n | mab | iHg | c.p. n | m | mab | iHg | c.p.
1 2 3| 4 5 6 7 8 9| 6 11 | 12 | 13
Arecranig 1. The World of Business
Tema 1. The 6 2 4 6 2 4
Importance of
English in the
Business World
Tema 2. The Global | 6 2 4 6 6
Language of
Business
Tema 3. The Notion | 6 2 4 6 6
of Business
Tema 4. The 6 2 4 6 2 4
Organisation of
Business
Tema 5. Different 6 2 4 6 6
Types of Business
Tema 6. Launching | 6 2 4 6 6
and Managing a
Business
Tema 7. People in 6 2 4 6 6
Business
Tema 8. The World | 6 2 4 6 6
of Careers




ATtecraunis 2. Business Etiquette and Culture

Tema 9. Job 6 2 4 6 6
Hunting

Tema 10. Gettinga |6 2 4 6 6
Job

Tema 11. Writing 6 2 4 6 2 4
CV and Letter of

Application

Tema 12. Job 6 2 4 6 6

Application Forms
and Interviews

Tema 13. Conflict 6 2 4 6 6
Resolution and the
Notion of Business

Etiquette
Tema 14. Basic 6 2 4 6 2 4
Rules of Business
Etiquette
Tema 15. 6 2 4 6 6
Cultivating
Corporate Cultures
Ycporo roavH: 90 30 60 90 8 82
5. Temn npakTHYHHUX 3aHATH
Ne KinpkicTb
3/1 TOIUH
Hazpa temu
Jenna | 3aouHa
dbopma | ¢opma
1. | The Importance of English in the Business World 2 2
2. | The Global Language of Business 2
3. | The Notion of Business 2
4, | The Organisation of Business 2 2
5. | Different Types of Business 2
6. | Launching and Managing a Business 2
7. | People in Business 2
8. | The World of Careers 2
9. | Job Hunting 2
10. | Getting a Job 2
11. | Writing CV and Letter of Application 2 2
12. | Job Application Forms and Interviews 2
13. | Conflict Resolution and the Notion of Business Etiquette 2




14. | Basic Rules of Business Etiquette 2 2
15. | Cultivating Corporate Cultures 2
Yceboro: 30 8
6. CamocrTiiina pooora
Kinpkicth
i\/rlg'l Haspa Temn ,Z[GHHIE;.OHH;IaO‘IHa
dopma | dopma
1. | Improving Business Language Skills 4 4
2. | International Business 4 6
3. | The Economic Environment 4 6
4. | Forms of Business: Non-Incorporated Organisation 4 4
5. | Forms of Business: Incorporated Organisation 4 6
6. | Setting Your Own Business 4 6
7. | Letter of Enquiry 4 6
8. | Letter of Order 4 6
9. | Letter for Introducing a Product for Sale 4 6
10. | Importance of the First Impression 4 6
11. | Advertisement 4 4
12. | Opening Phrases, Binding Phrases, Closing Phrases 4 6
13. | Types of Employment 4 6
14. | Vital Business Etiquette Rules 4 4
15. | Warning Signs of a Negative Corporate Culture 4 6
Ycworo: 60 82
OcHOBHI BUIM CaMOCTiiHOI po0oTH 3100yBa4a
No Bun camocriitnoi po6otu | I'oguaum | Tepminu dopma Ta METO KOHTPOJTFO
BUKOHAHHA
1. | IlizroroBka 1m0 30 LIIOTH)KHEBO | YCHE Ta MUCbMOBE ONUTYBaHHS,
MPAKTUYHUX 3aHATH TEeCTOBHUU KOHTPOJIb, O6FOBOpeHH$I
MPOOJIEMHUX MUTaHb, BUPIIICHHS
KOMYHiKaTI/IBHI/IX 3aBJaHb
2. ITizroroBka caMOCTIMHHAX 30 HIOTHXKHEBO | YCHE Ta MUCbMOBE OMUTYBaHHS,

IIUTaHb 3 TEMAaTUKHU

JIIUCLUATUIIHA

0OTOBOPEHHS MPOOIEMHHUX

INUTaHb




3. | InmuBinyanbHi TBOpUI 20 1 pa3 CrnoctepexeHHs 32 BAKOHAHHSM,
3aBAaHHs (BUKOHAHHS 00TOBOPEHHSI, BUCTYII 3
ryrI-Ipe3eHTallii, MIPE3EHTAII€I0, YCHUN 3aXUCT
Mpe3eHTallii 3a 3a1aHOk0
pOoOJIEMHOIO TEMATHKOIO,

JOCIITHUIBKI TPOEKTN)

4, ITinroroBka mno 10 2 pa3u YcHe Ta THCEMOBE ONTUTYBaHHS,
KOHTPOJIbHUX 3aXO0/IiB tectyBaHHs y cucteMi COKPAT i1
MOODLE
Pazom 90

CamocTiiina pobora 3m00yBadya  OpPraHi3OBYEThCS  IIJISXOM  BHJAYl
1HAMBIYaJIbHOTO TIEPETIKY MUTAHb 1 MPAKTUYHUX 3aBJaHb 3 KOXKHOI TEMH, Ki HE
BUHOCSITRCS Ha ayJWTOpPHE OINpallOBaHHS Ta BUKOHAHHS 1HAMBIAYaJbHOTO
TBOPYOTo 3aBAaHHS (TYIJI-TIPE3eHTAlli).

Bukonanns 3100yBaueM caMocTiiiHOI poOoTu mependadae, 3a HEOOX1THOCTI,
OTpUMAaHHS KOHCYJbTallli a00 Jgomomoru BiAnoBigHOro (axisug. HapuanbHuit
Marepiaql HaBYaJIbHOI JUCHUMIUIIHM, MepeadadyeHuid poOoUor0  MpPOrpaMmoro
HaBYAJIbHOI JHUCHMIUIIHA JUJIS 3aCBOEHHS 3/100yBauyeM Yy IMpoOLEecl CaMOCTIIHOI
poOOTH, BHHOCUTHCS Ha MOTOYHHMA 1 MiICYMKOBHM KOHTPOJb TOPSJ] 3 HABYATLHUM
MaTepialioM, SKUW ONparbOBYBAaBCS MiJ 4Yac ayJUTOPHUX 3aHATh. OpraHizaiis
camMocCTiiiHOi poboTu 3100yBauiB Tependayae: TUTAHYBaHHS OOCATY, 3MICTY,
3aBJlaHb, ()OPM 1 METOJIIB KOHTPOJIIO CaMOCTIHHOI pOOOTH, PO3pOOKY HaBYAIHHO-
METOJIMYHOr0 3a0e3MeUYeHHs; BUKOHAHHS 3/100yBayeM 3aIIaHOBAHOiI CaMOCTIIHOL
po0OTH; KOHTPOJIb Ta OIIHIOBAHHS PE3YJbTAaTIB, IX CHCTEMAaTH3AaIlil0, OLIIHIOBAHHS
e(eKTUBHOCTI BUKOHAHHS 3/100yBa4eM CaMOCTIHHOI POOOTH.

[nauBinyanpHI 3aBIaHHS 3700yBa4 BUKOHYE CAMOCTIMHO MMiJl KEPIBHUIITBOM
BUKJIaJia4a 3TiHO 3 1HMBIAyalbHUM HAaBYAJbHUM TUIAHOM.
Y Bumaaky peam3amii 1HAMBIAYaJdbHOI OCBITHBOI TpaekTopii 3100yBaya

3aHATTSA MOXKYTh MPOBOJUTHCH 32 1HAUBITYaTbHUM TpadikoM.



[1ix yac poOOTH HAJ IHAMBIAYATbHUMH 3aBJIaHHIMU, PO3B’A3yBaHHIM 3324
HE JIONMyCTUMO MOPYIIEHHS akaJaeMIuyHoi 1oOpodecHocTl. [Ipe3enTanii Ta BUCTYIH

MaroTh OyTH aBTOPCHKUMH Ta OPUTTHAIbHUMH.

Temu iHaMBiAyaIbHUX TBOPYMX 32BAaHb
. English in Business Warm-up.
. Conference Conversations.
. Customer Service Situations.
. Creating Company Culture.
. Building Business Ethics.
. How to formulate a strategy.
. The job for life.

. The benefits to a company of doing business online.

© 00 N oo o A W DN PP

. Internet security and the use of credit card for purchasing goods online.

=
o

. Online shopping.

|
|

. Advantages and disadvantages of a family business.
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. How to win the respect of subordinates.
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. Secrets of successful leadership.
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. Reasons to buy brands.

[EEY
ol

. The qualities of an ideal boss.
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»

. The qualities of an ideal colleague.

|
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. A difference between a leader and a manager.

=
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. Cultural awareness important for business people.
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. Globalisation and competition increase among companies.

N
o

. «Coaching» and «mentoringy.

N
-

. The most important innovations in our daily life.

N
N

. Reasons why people borrow money from a bank.



Temu 3aBJAaHb 1JISl TPYIIOBOI'O IPOCKTYBAHHA
(BUKOHAHHS Mpe3eHTamii)

1. Which type of company treats their staff better: comparing small family
companies or big international companies.

2. In what ways a company can make an unpopular job more attractive in
order to retain employees.

3. How you would feel if your company asked you to move to a different
country to help your career.

4. It would be a good idea if all barriers to trade were removed from the
world and people could freely export and import without customs duties.

5. «Protectionismy — the practice of putting up trade barriers.

6. Reduction or prevention of importing goods from poorer countries and
protection of higher cost industries in more developed nations.

7. A difference between buying shares in the stock exchange and gambling.

8. Small and big companies’ adaptation to changes in the market place.

9. A certain level of stress can be positive.

10. Cases where stress can be useful or even necessary.

11. Your first day in the company.

12. What | like most about this job.

13. Your greatest strength and weakness.

14. How the quality of life has changed in your country over the last five
years.

15. My ideal working place.

16. Kind of advertisements you like.

17. The level of my competitiveness.

18. My response to changes at work.

19. Do you think there is an acceptable work-life balance in your country or
is there a corporate «work-all-hoursy» culture?

20. Problems related to writing e-mails to each other.

21. Business sectors which are doing well/badly at the moment.



22. Work sectors which are currently experiencing a high turnover of staff.

7. MeToam HABYAHHSA

TBopui, NpoOIEMHO-TIOIIYKOBI, IHTEPAKTHUBH1, OCOOMCTICHO 30P1€HTOBAHI:

IIPOEKTHI;

iH(dopMaltiitHo-KoMyHiKaliiHi TexHosorii (IT- meroan);

BUIIEPEIKYBaJIbHA CAMOCTIHHA PO0OTa;

MOO1JILHE HAaBYaHHS,

KOHTCKCTHC HABYaHH/,

po0oTa B MajluX rpymnax;

IHTErpoBaHE HaBYAHHS.
CrnoBecHi MeTOTH:
- PO3IIOBi/ib,
- Oeciza;
- pOJBOBA TPA;
- nebaru.
Haouni meroau:
- JeMoHcTpalis (BizeomMarepia, MOJICIIOBAHHS);
- UTIOCTpaIlis.

[IpakTuyH1 MeTOIU:

YCHI Ta MUCbMOBI BIpaBU (KOHCTIEKTH, aHOTallii);

HaB4YaJIbHA IIpal,

pobota 3 miaAPYYHUKOM, TTOCIOHUKOM;

OTIpAIFOBAHHS JOJAATKOBUX JiKEpelT iHpopMaIiii.

BuxopucTaHHs OH-TTallH TECTYBAHHS.

8. ®opMH MOTOYHOTO Ta MICYMKOBOT0 KOHTPOJTIO
- KOJIOKBiyM,;
- TECTYBaHHS,

- TIpe3eHTAallli;



- JOCIITHHUIIBKI POEKTH,

- CaMOKOHTpOJIb;

- B3a€EMOIIEPEBIPKA;

- 1HAMBIAYyalibHE, (DPOHTAILHE ONUTYBAHHS;

- caMoOIIpe3eHTallli;

- TepeBipKa ayJJUTOPHHUX Ta JOMAIIHIX 3aB/IaHb;
- TEPMIHOJOTIYHUM TUKTAHT;

- pPEUTHHIOBA OIlIHKA 3HAHb,

- 1HaUBiTYyalbHA BIAOBIIb;

- 1CIIHT.

9. Kpurepii ouniHioBaHHs pe3y/ibTAaTiB HABYAHHS

Bun HaB4yajabHOI JiJILHOCTI Baan

AtecTanis 1

YyacTb y poOOTi HAa TPAKTUYHUX 3aHATTIX 10
BukonanHs1 caMOCTiiHOT poOoTH 10
PyOi>xHuit KOHTPOIH 10
¥Yceboro 3a arecraniio 1 30

ATecTalis 2

VY4acTh y poOOTi Ha MPAKTHYHUX 3aHATTIX 10
BukonanHnst camocTiitHOT poOoTu 10
PyGixHMi KOHTPOIIH 10
Ycboro 3a arecrariro 2 30
[HauBiAyanpHi Ta TPYNOBI TBOPYi 3aBAaHHS (BUKOHAHHS MPE3eHTAllii, 10

JOCTITHUIIBKOTO MTPOEKTY, BUCTYIT HA HAYKOBO-TIPAKTHYHIH

KOoH(epeHIIiT)

IlincymkoBe TecTyBaHHSI (€K3aMeH) 30

Pa3zom 100




HIkaJsia oiHKY 3HAHb CTY/JAEHTA

OmiHka 3a
MIKAJIO0 Ouinka 3a 100- 6a1pHOO
ECTS Busznauenus LIKAIIO

BigminHo — BigMiHHE BUKOHAHHS, JHIIE 3

A 90 — 100

HE3HAYHOI KUIBKICTIO TOMUIOK

Jyxe nodpe — BUIIE CEPeAHHOTO PIBHS 3
B 82 -89

KUIbKOMA OMWJIKAMU

Jobpe — y minoMmy npaBuiibHa poboTa 3
C 75-81

[IEBHOIO KIIBKICTIO HE3HAYHUX ITOMUIIOK

3a70BIJILHO — HEIOTaHO, aJie 31 3HAYHOIO
D 66 — 74

KIJIBKICTIO HEJOJIKIB

JlocTaTHbO — BUKOHAHHS 33JOBOJIBHSE
E 60 — 65

MIHIMaJbH1 KpUTEpii

He3anoBinbHo — mnoTpiOHO mompaoBaTu
FX nepeln THM, K IIepecKiIagaT 35-59
He3anoBinbHo — HeoOXimHa cepilo3Ha
01aJIbIIIa pobora, 000B’sI3KOBUH
F 0-34

ITOBTOPHUU KYypC

[Iporpama HaBYAJIbHOI JUCHUILIIHU Tiepen0adae BpaxXyBaHHS pPE3YNIbTaTiB
HeopManbHOi Ta 1HGOPMAILHOI OCBITH TIPU HASBHOCTI MiJATBEP/KYIOUHMX
JIOKYMEHTIB K OKpEMi KpPEeIUTH BUBUCHHS HaBYAJIbHUX JUCIIUILTIH.

Kpurepii 10T04HOr0 O1lIiHIOBAHHSA 3HAHBb 3100yBa4iB BUIIIOI OCBITH

YcHuii BUCTYN, THCBMOBI
BiINMOBiTi, BUKOHAHHA i
3aXMCT TBOPYOi podOTH, Kpurepii oninroBanHus

npe3eHTauii, TecryBanHs %

Bil MAaKCHUMAJILHOTO 0aTy

B nmoBHOMY 00c¢s131 BOJIO/Ii€ HABUAJILHUM MaTepiajioM, BUIBHO
CaMOCTIHHO Ta apryMEHTOBAaHO HOT0 BUKJIAJIA€ TIi]] 4ac YCHUX
BUCTYIIIB Ta MUCHbMOBUX BIJIOBIJEH, TTHOOKO Ta BCEOIYHO
Bigminno — 90-100% PO3KpPHUBAE 3MICT TCOPETUYHUX MMUTAHb Ta MPAKTHYHUX
3aBJlaHb, BUKOPUCTOBYIOUH TPH IIbOMY 00OB’SI3KOBY Ta
J0JJaTKOBY JIITEPaTypy.

[IpaBuIbHO BUPIIIUB yC1 TECTOBI 3aBAaHHS.




JIOCTaTHBO MTOBHO BOJIOAIE€ HABYAJIHHUM MaTepiaioMm,
OOI'PYHTOBAHO HOTO BHKJIAJAE i YaC YCHUX BUCTYIIIB Ta
MUCbMOBUX BIJINOBI/IEH, B OCHOBHOMY PO3KPHBAE 3MICT
TEOPETUYHUX MUTAHb Ta MPAKTUYHUX 3aB/IaHb,

Hobpe — 75-89% BUKOPUCTOBYIOUH IIPH IIbOMY 00OB’SI3KOBY JIiTEpaTypy. Ajie
IIpY BUKJIAJIaHHI IEIKUX MUTaHb HE BUCTAYa€ TOCTATHBOI
ITIMOMHU Ta apryMeHTallli, T0MyCKalThCs IPH IbOMY OKpeMi
HECYTT€BI HETOYHOCTI Ta He3HaYH1 MOMUJIKH. [IpaBuiIbHO
BHUPIIIUB OIBIIICTh TECTOBUX 3aBJaHb.

3arajiom BOJIO/Ii€ HABYAIBHUM MaTepiajoM BHKJIAJa€e HOro
OCHOBHHIA 3MICT M/l YaC YCHUX BUCTYIIIB Ta MUCHbMOBHX
BIJIMOBIIEH, ajie 6e3 TIIMOOKOTO BCEOIYHOTO aHai3y,
3anoBibHO — 66-74% OOI'pYHTYBaHHS Ta apryMEeHTaIllii, 03 BUKOPHCTAHHS
HEOOXITHOI JTiITepaTypH JOMYCKAIOUHU MPH IIbOMY OKpeMi
CYTT€BI HETOYHOCTI Ta MOMMIKU. [IpaBUIbHO BUPILIUB
MOJIOBMHY TECTOBHX 3aBJIaHb.

He B moBHOMY 00cs131 BOJIO/Ii€ HABUAIBHUM MaTEPiaioM.
®dparmMeHTapHO, IOBEPXOBO (0€3 aprymeHTarii Ta
OOTpYHTYBaHHsI) BUKJIAJAa€ HOTO ITi/T YaC YCHUX BUCTYIIIB Ta
Hocratapo — 60-65% MUCHMOBUX BIJITIOBIJICH, HEOCTATHHO PO3KPUBAE 3MICT
TEOPETUYHHX NMHUTAHb TA MPAKTUYHUX 3aBJaHb, JOMYCKAIOUH
IIPU I[OMY CYTT€BI HETOUHOCTI,

NPaBUJILHO BUPIIIMB MEHIIICTh TECTOBUX 3aBJIaHb.

YacTKOBO BOJIOJIi€ HABYAIBHUM MaTEepPiajioM HE B 3M031
BHKJIACTH 3MICT OUIBIIOCTI

HezanosinpHO — 35-59% MUTaHb TEMH MiJ] 4aC YCHUX BUCTYIIB Ta MUCbMOBUX
BIJIMOBI/IEH, TOMYCKAIOYU TIPH IOMY CYTTEBI TOMHJIKH.
[IpaBrIIbHO BHPIIIMB OKPEMi TECTOBI 3aB/IaHHS.

He Bonosie HaBuaapHUM MaTepiajaoM Ta HE B 3M031 HOTO

[ToBTOpHE CKIIAAAHHA — BUKJIACTHU, HE PO3YyMI€ 3MICTY TEOPETHUHUX MUTaHb Ta
1-34% MPAKTUYHUX 3aBAaHb. He BUPIIKB )KOIHOTO TECTOBOTO
3aBJaHHS.
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